
 76%* of those working in construction 
experience avoidable breakdowns and 
missed opportunities to extend equipment life 
through effective lubrication, even though 
83%* believe effective equipment 
maintenance can lead to cost savings.

 77%* of agricultural businesses believe 
effective equipment maintenance can lead to 
cost savings. Yet a lack of time, budget and 
expertise are cited as the challenges to put 
this into action.

FLEET

 More than two thirds of fleet companies think 
that new equipment is too expensive to install 
and at least 70%* are concerned that new 
equipment may require specialist maintenance 
and high-quality products.

 Shell Driveline can ensure you’re equipped with the best 
lubricant portfolio and expert advice during peak sowing and 
harvesting periods – minimising the chance of machines letting 
you down, so agricultural operations work efficiently 
and reliably when you need them most. 

 Shell Driveline provides the lubricant portfolio and 
expert advice that is needed to help you to reduce emissions 
and fuel consumption – while increasing power output, 
extending equipment life and service intervals. That way, 
you can keep your vehicles on the road.

 Shell Driveline can provide you with expert advice to 
communicate to senior management around how your business 
can manage the Total Cost of Ownership with a simplified 
lubricant portfolio that works harder for longer – helping 
you to increase uptime, minimise downtime and 
extend the life of your equipment.

CONSTRUCTION

AGRICULTURE

The success of your business depends on reliable 
equipment, to maximise productivity and manage 
the Total Cost of Ownership. 

That’s why we have Shell lubricants for Driveline: 
a suite of high performing lubricants and services 
that make you more efficient and productive.

Across the board, over half of companies agree their company would benefit from more equipment 
maintenance support for external suppliers. Shell Lubricant Solutions has the industry knowledge, 
people & expertise, and strong relationships to help deliver value to its customers.

*This survey, commissioned by Shell Lubricants and conducted by research firm Edelman Intelligence, polled 875 decision makers across the 
construction, fleet and agriculture sectors in 7 countries (USA, China, India, Germany, Russia, Indonesia, UK) from March to April 2018.

DISCOVER DRIVELINE.


